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Abstract
Wine production has a long tradition over the years and significant position in many 
countries in central Europe. Nowadays, in terms of stable production & customer 
demand, it is very difficult to build strong competitiveness and attractiveness. The 
main objective of this paper is exploring the comparative study of wine production 
and consumption in a Slovakia and Czech Republic. Furthermore, this paper pre-
sents the wine situation from macro view and impact on domestic and foreign mar-
kets. A comparative study based on the past development and current situation. All 
data were obtained from statistical databases and green reports. Nowadays, Slovak 
and Czech's winemakers produce wines of the high quality with a fair price. Last 20 
years wine consumption has a slightly rose in both countries. However, wine produc-
tion is insufficient for the domestic market and wine is needed to be imported from 
abroad. Hence, the paper focuses also on a recommendation for a better position on 
the wine market in Slovakia and Czech Republic. The added value of the compar-
ative study is significant to understand the causes of the wine production situation 
and consumption of wine products at the markets.
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1 Introduction 
Wine culture has significant position in the economies of several countries. It is 
closely linked with economy of country and moreover it fulfils the regional po-
tential of country in traditional growing of wine grapes and cultural development 
of population. Anderson et al. (2003), Anderson & Nelgen (2011), Mariani et al. 
(2012) think that last decades have been important for wine. This commodity has 
become global consumed product, which influences traditional vinicultures and 
consumers by its being. Global wine production in 2016 according to OIV, (2016) 
is estimated at 267 mhl.. where European Union remains by far the world´s larg-
est market as well importer and exporter (Italy, France, Spain, others European 
countries), and countries of New world (USA, China, Chile, South Africa, Aus-
tralia, New Zealand). Each country has its own differences in volumes from one 
harvest to another, nevertheless the world’s consumption of wine is in position of 
inferior in comparison with world’s production. This leads to accrued compres-
sion on wine producers to face the problems with grow and development of mar-
ket. Remaind & Couderc (2006), Resnick (2008) point out that countries of so-
called “Old world” are focused on production, whereas countries of “New world” 
are concentrated on marketing and sales. Svobodová, Věžník, Král (2014) argue 
that in a wine producing countries can be seen that there are qualitative changes 
in wine-producing sector. One of all questions is the core of consumer’s problems. 
They have started to put the importance on preferring background in certain area 
or name of wine-producer. Consumers became picky and they started to care less 
of a price. This change of consumer’s behaviour to traditional or typical groceries 
we can see even in recent agricultural literature, which was explained by Barham 
(2003). On the other hand, some of the consumers decide to buy rather cheaper 
and the same quality wine from New World countries in comparison with Euro-
pean wines. Wine culture has transformed, in all over the world measurement, 
from quantitative to qualitative production (Dougherty, 2003; Jones, 2003; Pitte, 
2004; Tomšík a Prokeš, 2011). As Rebič and Horská (2017) claim, wine is very 
important product for Slovak Republic, which is traded and is exported commod-
ity annually. They state another aspect as well. In their opinion, wine is not only 
product honoured from historical point of view, but the resuming history and tra-
ditions of Slovak heritage as well. Slovakia is known for huge amount of small lo-
cal wine producers, who compete against the international corporations. They are 
able to compete with their wine quality and long-term fame and brand on domes-
tic and international market as well. It is expected that the quality of Slovak wines 
will be part of the best wines in Europe. The pressure on domestic wine producers 
for high-quality production and care for grapes develop increasing demand for 
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high-quality wines and availability of wide range of foreign wines (Svobodová, 
Věžník, Král, 2014). On the other hand, Prokeš & Tomšík (2012) claim that Czech 
wine industry has gone through several reforms and it has moved from quan-
titative production to qualitative for recent twenty years. Šrédl, Kučírková and 
Svoboda (2017) affirm high quality of Czech wines, which are accomplished by 
being successful at international competitions. 

2 Data a methodology
Methodology is based on the description of wine sector’s situation in Slovakia 
and Czech Republic. This paper is focused on evaluation of differences in wine 
sector, to be concrete, the way of growing wine grapes and wine production. 
Another topic of this paper is to identify consumer’s preferences in countries in 
neighbourhood. Identification of this development in certain time period should 
allow countries to be more self-sufficient in wine production and satisfy consum-
er’s needs on the domestic market. On the basis of this analysis we are able to de-
fine Slovak and Czech producer’s position on the wine market. A significant part 
of sources we gained from domestic as well as foreign literature and specialized 
researchers. As a source of information about wine growers and their products, 
we can use reports from Ministries of Agriculture (Green Report in Slovakia, 
Green Report in the Czech Republic).

Within the scope of this paper we used these methods:
 – Analysis: it helps us to divide the whole into smaller pieces, where we can go 

deeper into researched problem and we can find indicators, which influence 
given thing 

 – Synthesis: it comprehends facts gained from used analysis and execute re-
commendations for future better development

 – Comparison: it finds out the position of single factors in a certain time period 
and its possible changes in time and place.

Results will become a basis for processing recommendations to improve Slo-
vak viniculture’s position on the domestic and foreign market.

3 Results and discussion
3.1 Viticulture in Czech Republic
Czech Republic is a wine country, which is situated in central Europe. It be-
longs to wine countries of Old World, which have a long-term tradition in wine 
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production, not only from the high-quality aspect. These wines are made of 
grapes, which are grown in the most northern wine fields. In Czech Republic, 
wine is represented by less than 2 % from all agricultural production. Bohemia 
and Moravia represent a primary division of winery fields. Moravia is created by 
four sub-fields: Znojmo, Slovácko, Veľké Popovice, Mikulov. These sub-fields in-
clude 312 vinicultural communities. Bohemia consists of 2 wine regions: Mělník 
and Litoměřice, which include 66 vinicultural communities. 

Based on the data Green report published MoA (2017), managed wine area in 
the year 2016 represented almost 17,7 thousand ha, while actual productive po-
tential was at the level of 18,5 thousand ha. From the wineries age structure point 
of view, there has been a significant increase of the fraction of new areas to 19 % 
(3128,60 ha) since 2004. The impact on this fraction has an application of rights to 
repeat out planting of wineries. Old wineries, which are older than 50 years, cover 
only 2 % from overall wine area. The change of conditions of winery planting in 
Czech Republic brought an entry into European Union on 1st May 2004, i.e. new 
wineries can be replanted only after deracination or acquiring rights to replant 
winery again. 

Czech Republic is engaged in a program for vinicultural support. It is financed 
by European Union. In years 2014-2018 wine producers have been donated by 
more than 700 million Czech crowns. This support may be conducive to increase 
of competitiveness of Czech wines on the international market and change of 
traditional way of growing wine into bio-growing.

In accordance to Svodobová, Věžník, Král (2014), formal way of growing 
grapes has changed significantly for 5 years into an integrated system. This en-
largement can be seen mostly in Morava, where the fraction of organic vineyards. 
They have been enlarging for whole period of time very quickly.

Figure 1 shows a development of wine production in Czech Republic in pe-
riod of 2009 - 2016. In comparison, domestic production increased by 20,4  % 
in this period, while the study of Ministry of Agriculture says that production 
dropped by 8,5 % in recent years. This was caused by unfavourable weather. From 
the whole production of wine, there is two-thirds of white wine and one-third of 
red wine in Czech Republic. The majority on produced wine is guarded with the 
background and geographical mark.
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Figure 1 Wine production in the Czech Republic in thousand hl.

Source: Ministry of Agriculture CR (2017), own calculation.

Consumption of wine is in Czech Republic more and more popular. Modern 
and healthy lifestyle causes increase in the consumed wine, while it is generally 
agreed as a beneficial. Consumption of domestic wines has become dominant. In 
2008, the consumption was at level of 16,3 litre per capita. The wine was consumed 
in the past only sporicidal. For instance, after the WWII. the consumption was 
only 6 litres per capita. Since that time, the Czech Republic has marked a positive 
trend, which has reached the level of 20 litres per capita. (Czech Statistical Office, 
2016). As the Syrovátka, Chládková & Žufan (2014) claim, the reasons for greater 
consumption could be seen in the change of lifestyle. It was all interconnected 
with the slump of spirits with a higher percentage of alcohol. On the other hand, 
the white wines (Veltínske zelené, Müller-Thurgau) and red wines (Frankovka, 
Svätovavřinecké) have become famous among the domestic population. The ele-
mentary assumption for the sustainable growth is continuously increasing quality 
of wine and using of technologies, which might change applied wine properties. 
Motivation for improvement of consumption’s position may be the significant in-
terest into wineries where the consumers may find extraordinary aspects of wine 
and viniculture.

Export of domestic wines was almost none after the integrating Czech Repub-
lic into European Union, it happened because of new rules for neighbours, e.g. 
business quota and fees. When we reached the membership of EU, Czech mar-
ket was enriched with cheap wines from Portugal and Spain. Tomšík and Sedlo 
(2013) define Czech Republic as a country where the wine is produced and it is 
dependent on import of grapes. They also state the fact of higher import than 
export of domestic wines. Within the scope of export of Czech wines in 2016, 
Czech Republic exported maximum 28 995 hectolitres to Slovakia and to Poland 
they exported wine in amount of 12 794 hectolitres. Czech Republic imported the 
majority of wine from Spain. 
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Figure 2 Export and import of wines in the Czech Republic 2009 - 2016

Source: Ministry of Agriculture CR (2017), own calculation.

According by Kučerová (2014) the wine sector of Czech Republic is character-
ized by the surplus of domestic consumption over the domestic production. As 
the consequence, there is a ban on enlarging the EU production to cast over blank 
space between production and consumption with own resources. The develop-
ment of foreign market proves that the country should not give up of export of 
Czech wines abroad, while the trend of import and export is continuously grow-
ing. 

3.2 Situation in Slovakia
In the past, Slovakia was focused more on quantity than quality. Production of 
low-class wines caused stagnation in interest for Slovak wine and it was shown in 
development of production as well. Hronský (2002) states that in present times 
the production of wine is quite spread and popular. Ambitions of domestic wine 
producers are increasingly greater, while they see demand for wine. In Slovakia 
we have six wine-producing regions; mainly on the South: Small Carpathian, Ni-
tra, South Slovak, Central Slovak, East Slovakia and Tokay. Wine regions are de-
fined by borders and its own specific properties of soil and wine cultivation. 

The development of vinicultural areas has been changing for all time. In ac-
cordance to Kádeková, Nagyová and Dobák (2010) main priorities of EU include 
development of viniculture. As the consequence of this development may have 
been increased competitiveness of wine producers in EU and balance of demand 
and supply on the European market. Rebič and Horská (2017) state that when we 
became part of EU in 2004, there was a change in some processes on wine market. 
This was meant to be done by deregulation of mercantile barriers and intersection 
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of other European countries and in this way to be able to be competitive with 
cheaper wines with lower quality in domestic market. Slovak wine producers took 
an advantage in using of innovative technologies and respect remedies of EU. 
They are concentrated on production of quality wines, which are distinguished 
with typical territorial properties of vinicultural areas. 

Table 1  Development of harvest areas of native vineyards, production and av-
erage yield

Year Vineyard area (ha) Production (t) Average yield (t/ha)
2004 12 003 56 537 4,71
2005 13 130 54 103 4,12
2006 11 781 52 037 4,42
2007 11 507 49 142 4,27
2008 9 650 51 617 5,35
2009 9 340 42 131 4,51
2010 8 152 21 120 2,59
2011 9 930 49 015 4,94
2012 10 492 52 209 4,98
2013 10 039 53 227 5,3
2014 8 757 38 450 4,4
2015 8 803 50 158 5,7
2016 8 712 37 832 4,34

Source: Slovak statistical office SR, (Pol 18-01).

In accordance to Statistical Office of Slovak Republic, the harvesting area, pro-
duction and average yield per hectare have decreased. In a comparison of years 
2004-2016 it is drop for 27,4 % of harvesting area and reduction of production for 
33 % tons of grapes. Yet, the decrease of production was influenced not only by 
amount of harvested hectares, but by the amount of yield as well. Executive di-
rector of Wine-dresser association and wine-growers of Slovakia, Pátková (news, 
2017) argues about the problem of Slovak viniculture. She defined it as unsorted 
lands even though, there is still interest for planting in grapes. The second prob-
lem, she thinks so, is import of wine, while it is filled in Slovakia and sold as Slovak 
wine. Average yield during the controlled period of time expressively varied 4,5 
t/ha, however, these changes were influenced by the weather during the year. Ac-
cording to Matošková & Gálik (2014), the cut-down of cropping areas during this 
time period has had an impact on decay of few enterprises, which were focused 
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on growing wine grape in Slovakia. According to Kádeková, Nagyová and Dobák 
(2010), Slovakia has almost none profitability without subsidies. The reasons are 
intensive price policy of cheaper wines from Southern European countries. Costs 
and prices should have achieved 30 to 40 % of vintage.

Table 2 Wine consumption in Slovak Republic (l)

2009 2010 2011 2012 2013 2014 2015 2016

Wine consumption 69 
055

71 
977

71 
608

69 
399

73 
129

100 
967

80 
210 -

Consumption per capita 12,7 13,2 13,3 12,8 13,5 18,6 14,8 13,9

Source: Slovak Statistical office, 2017.

Kučerová (2014) divides the Slovak wine consumers into two main groups. 
The first group is characterized by price sensibility, who prefer attractive price 
over the quality of wine. Consumers, who belong to this group, are in lower in-
come class and they would rather buy cheaper table wine from abroad. Based 
on the data from Slovak wine producer’s Union, the domestic consumption is 
approximately 50 %. The second group is more oriented on quality of vinicultural 
products. These customers prefer high-grade wines made by first-line wine pro-
ducers.

Figure 3 Sources and consumption of wines in Slovakia (th. hl.)

Source: Situational and forward-looking report Grapevine and wine, own calcu-
lation, 2017.

*estimation
Slovak consumer of wine has increased the consumption of 1,2 litre for 8 

years. The greatest increase was recorded in 2014, it was to the amount of 18,61 
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litre per capita. The consumption in year 2016 (13,9 litre) is not at the average of 
European Union. The average consumption has been decreasing and import has 
been achieving more significant position than stagnated export to countries be-
yond European Union. General consumption of wine is still higher than domestic 
production, which is compensated by import to Slovakia. On the other hand, al-
most half of domestic production is exported to other countries.

4 Conclusion
Based on the results we may evaluate, that vine-growing and wine production in 
Slovakia and Czech Republic have marginal importance for a national economy. 
However, for many wine-growing areas, wine production is linked to local histo-
ry, traditions, and lifestyle and greatly contributes to rural development. In case 
of Czech Republic, when it became a member of EU the production potential rose 
to 18,5 thousand per hectare (overall vineyards area 17,7 th. ha) and increase of 
new vineyards up to 19 % of whole area. Domestic production of wine decreased 
to 487 thousand hectolitres in year 2012. Another season, production increased 
up to 650 th. hl and in year 2016/2017 up to 686 th. hl. The whole area of vine-
yards is represented by 10 800 ha in Slovakia, the harvested proportion is 8 872 ha 
and not harvested 1928 ha. The harvested area dropped (- 91 ha), the production 
dropped (- 12 326  t) and also the average yield (- 1,36  t.) Problem of produc-
tion fluctuation is mainly the weather, which many times makes the situation 
worse for wine-growers. Wine production is not sufficient for whole domestic 
consumption, nevertheless, the majority of enterprises has adopted the strate-
gy of increasing quality. That is the reason why these high-quality wines became 
popular among the domestic consumers as well as ones from abroad. Qualities 
of both countries in wine producing are shown in regular achieving on the top 
positions in several international competitions all over the world. Czech Republic 
has a better out-coming position than Slovakia, whereas the yearly consumption 
is about 20,1 litres per capita. It is 6,5 % less than Slovakia has. Demand for wine 
is dependent on the age of consumer, lifestyle, education, geographic position or 
tradition. General consumption of wine is still higher than domestic production, 
which is compensated by import to both countries. Nevertheless, factors influ-
encing buying behaviour is a price of product and availability of substitutes or 
more precisely cheaper alternative of product. Detailed analysis of import and 
export are necessary for the improvement of decision-making process among the 
producers in Slovakia and Czech Republic. This is needed for better and easier 
choice in a fragmented market; both domestic and global. It all should support 
promotional events, attendance at international vinicultural fairs. 
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For further improvement and development of vinicultural position we recom-
mend: 

 � planting of new vineyards and support of new wine-growers support pro-
gramme,

 � easier rules and bindings to strengthen position of agriculture and envi-
ronmental arrangements to support agrarians, 

 � increase competitiveness of high-quality domestic wines on international 
market,

 � increase the proportion of domestic wines through merchandise and increase 
education of wine consumers,

 � improvement in bargaining power while buying inputs for production, 
 � improve comparative advantage in processes: costs, type, quality, design, dis-

tributive canals, 
 � innovation of technological processes and technologies used for wine prepa-

ration, 
 � more expressively support quality of Slovak and Czech wines on the domestic 

market and present them abroad. 

References:
1. ANDERSON, K., NORMAN, D., WITTWER, G. (2003). Globalization of the 

world's wine markets. The World Economy, 26(5), p. 659-687.
2. ANDERSON, K., NELGEN, S. (2011).  Global Wine Markets: A Statistical 

Compendium, 1961-2009. University of Adelaide Press.
3. BARHAM, E. (2003). Translating terroir: the global challenge of French AOC 

labelling. Journal of Rural Studies. Vol. 19, No. 1, p. 127-138.
4. CZECH STATISTICAL OFFICE. (2015). Zemědělství – časové řady. Retrie-

ved from http://www.czso.cz/csu/ redakce.nsf/i/zem_cr.
5. DOUGHERTY, P. H. (eds.) (2012). The Geography of Wine: Regions, Terroir 

and Techniques. Springer. 255 pp.
6. GÁLIK, D. M. J. Ekonomické aspekty výrobnej vertikály vína1.
7. Hlavné správy, konzervatívny denník. Slovenské vinohrady a produkcia 

vína. Novošľachtence nahrádzajú stare výsadby vinohradov. 2017. [online]. 
[29. 1. 2018]. Available at: https://www.hlavnespravy.sk/slovenske-vinohra-
dy-produkcia-vina-novoslachtence-nahradzaju-stare-vysadby-vinohra-
dov/1155046.

8. HRONSKÝ, Š. et al. (2002). Vinohradníctvo. Nitra: Slovenská poľnohospo-
dárska univerzita v Nitre.



 COMPARISON OF WINE PRODUCTION AND CONSUMPTION...

799

9. JONES, A. (2003). Power in Place: Viticulture spatialities of globalization and 
community empowerment in the Languedoc. Transactions of the Institute of 
British Geographers. Vol. 27, p. 11-29.

10. KÁDEKOVÁ, NAGYOVÁ, Ľ., DOBÁK, D. (2011). Dopad hospodárskej krízy 
na pestovateľov hrozna v podmienkach SR.

11. KUČEROVÁ, R. (2014). Factors of the attractiveness of Slovak wine market 
and their influence on the Czech wine export to Slovakia. Agricultural Eco-
nomics/Zemědelska Ekonomika, 60(9).

12. MERAVÁ, E. (2017). Vinič hroznorodý, hroznové víno. Situačná a výhľadová 
správa k 31.7. 2017. Bratislava: VÚEPP, 2010. 20 p. ISBN 978-80-8058-564-8.

13. MARIANI, A., POMARICI, E., BOATTO, V. (2012). The international wine 
trade: Recent trends and critical issues. Wine Economics and Policy, 1(1), p. 
24-40.

14. Ministerstvo zemědelství. (2016). Réva vinná, víno 2017. Situační a výhledo-
vá zpráva. Praha, MZČR; ISBN 978-80-7434-407-7

15. National agricultural and food centre. (2017). Situačná a výhľadová správa k 
31.7.2016. Vinič hroznorodý, hroznové víno. [online]. [24.1.2018]. Available 
at: http://www.vuepp.sk/dokumenty/komodity/2017/Vino17.pdf

16. OIV, International Organization of Vine and Wine, 2017 OIV, International 
of Vine and wine, OIV report on the world vitiviniculture situation Retrieved 
from http://www.oiv.int/public/medias/5348/press-release-2017-bilan-en.
pdf.

17. PITTE, J-R., (2004). La nouvelle géographie des vins francais. Bulletin de la 
Sociéte Géographique de Liége, n° 44, p. 25-31.

18. PROKEŠ, M., TOMŠÍK, P. (2013). Increasing competitiveness of wine produ-
cers in strategic alliances VOC. Acta Universitatis Agriculturae et Silvicultu-
rae Mendelianae Brunensis, 60(2), p. 293-298.

19. REBIČ, T., HORSKÁ, E. (2017). Wine as a product on Slovak market, Silesian 
University in Opava, November 1-3.

20. REMAUD, H., COUDERC, J. P. (2006). Wine business practices: a new ver-
sus old wine world perspective. Agribusiness, 22(3), p. 405-416.

21. RESNICK, E. (2008). Wine brands: success strategies for new markets, new 
consumers and new trends. Springer.

22. SVOBODOVÁ I., VĚŽNÍK A., KRÁL, M. (2014), Viticulture in the Czech 
Republic: some spatio-temporal trends. Moravian Geographical Reports, 
22(1), p. 2-14.

23. SYROVÁTKA, P., CHLÁDKOVÁ, H., ŽUFAN, P. (2014). Wine consumption 
in the Czech Republic and the prices of alcohol. Agricultural Economics-C-
zech, 60(2), p. 89-98.



INTERNATIONAL SCIENTIFIC DAYS 2018 

800

24. ŠRÉDL, K., KUČÍRKOVÁ, L., SVOBODA, R. (2017). The competition on 
wine markets in the Czech Republic. Journal of Wine Research, 28(4), p. 278-
293.

25. TOMŠÍK, P., SEDLO, J. (2013). Management of wine production with regard 
to its implementation into the wine markets of the Czech Republic. Agricul-
tural Economics/Zemědelska Ekonomika, 59(5).


	SESSION 3 
	COMPARISON OF WINE PRODUCTION AND CONSUMPTION: CASE STUDY OF SLOVAKIA AND CZECH REPUBLIC


